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MIMAKI CJV150 Series 




HO(A« 7jOOW> 


The new Mimaki CJV150 Series cut and print devices go beyond extraordinary to deliver a wide range 
of applications. Eco-sofvent inks in a variety of colors - including Silver - and advanced printing technologies 
means you can produce nearly anything in a single unit that fits your work flow. Precision cutting capability 
gives you the ability to deliver custom and short-run items such as labels, T-shirt transfers or package 
prototypes. With the Mimaki CJV150 Series printers' superb quality, color fidelity, and flexibility - plus cutting 
capability - you’ll go beyond the expected to increase your business and deliver more than your customers 
can imagine. The CJV150 is available in four versatile media widths - 32", 43”, 54”, 63”. 


^imoKi 


tntmakiusa.com anfo@mimakiusa.com ssa-530-402i 


■C £CH 5 htjin&ki USA, Inc. 





It's your move. 



Switching to GE Tetra® LED signage sgstems is a brilliant strategy. 
Put all the time and money-saving advantages of exceptional GE 
engineering to work in your channel letters, box signs, awnings 
and architectural details. Our comprehensive line of LED 
solutions gives you a tactical business advantage, 

Come visit us at ISA Sign Expo 20161 



imagination at work 




Call us today! 1-8B8-MY-GE-LEO 
Visit www.gelightlng.com/tetra 

Follow us 
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History in the Making 

BV JEFF WOOTEN 

A massive wall mural details the 
history of an auto dealership. 



Building an Address 

BY PETER*PERSZYK 

The numbers arl in concerning design 
ideas for Identification signs. 



Educated Wayfinding 

BY ASHLEY BRAY 

Providing a variety of wayfinding and 
Identity signs for West Virginia University. 



Investment on Display 

BY JEFF WOOTEN 

Successfully selling LED displays around the hot 
stove. 



You are Here, There, and Everywhere 

BY lor; 5HRIDHARE 

Finding the way with Integrated wayfinding. 


Signshop.com 

Check out our Industry Resources page for white papers 
on topics such as managing millenials, liquid laminates, 
and creative sign designs. 
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JUST RIGHT 


LED 




SDLUTIDN FDR CHANNEL LETTER SIGNS 





Street Fighter LED 



Street Fighter Middleweight 





Street Fighter Heavyweight 



AVAILABLE 
NDWi 




160° Batwing Optk 
Smart Packaging 
Wide Spacing for Less Labor 
Value Priced 

IP67 Protection Grade ^ 








Headed to the ISA Sign Expo? 
See this product and more at 


BOOTH #1 001 


Visit WWW.p-led.com to find a Principal LED 

distributor near you today! 


WE SPEAK SICIN LANOUAGE: 










MARCH 2016 

MARCH 10-12: The Southern 
States Sign Association’s 
annual conference takes 
place at the Holiday Inn in 
Charlotte, North Carolina. 
{southernstatessigns.org) 

■ *■ + ■ + ■ + ■ + ■»■%■» + 

APRIL 2016 

APRIL 20-23: The ISA 

International Sign Expo 
returns to the Orange County 
Convention Center in Orlando, 
Florida, (signs.org) 

APRIL 26-28: LIGHTFAIR 
International, the world’s 
largest annual architectural 
and commercial lighting 
tradeshow and conference, 
wili occur at the San 


1 ? Brushing Up on Brushed Aluminum 

BY MARK ROBERTS 

Creating brushed aluminum laminated 
dimensional letters. 

20 QR Code Generation 

BY JIM HIMGST 

Are OR Codes a window 

of opportunity for marketers? 


6 UpFront 

Don't call it a comeback! Small 
businesses have been here for years, 
and Jeff Wooten says your reiationship 
with them could be expanding. 

10 Dispatches 

A sign maker creates big looks for 
small businesses, and ISA Sign Expo ’16 
implements an incentive program. 


22 Preparing for NEC Z01 7 

BY DAVID HICKEY 

Some notable changes are coming 
to the next National Electric Code. 


14 Sign Show 

The nev^est products and services 
from sign manufacturers* 



58 SBI Marketplace 

Advertisements and announcements 
from the sign trade. 

60 Shop Talk 

Ashley Bray speaks with an ‘'Elite” 
program member about the future 
of our industry. 

On the Cover 

A historical moment featured on the Speeding Through 
Time display at Manning Ford In DeKalb, ilfinois. 

Photo: OC fmageworks. 


Diego Convention Center 
in San Diego, California. 
(lightfairxom) 

ri + l+ -»+l-+'f+4-+fr+H + 

JUNE 2016 

JUNE 9-11: The 2016 SEGD 
Conference is scheduled 
to take place at the 
Westin Seattle in Seattle, 
Washington, (segd.org) 


JULY 2016 

JULY 28-30: The Mid South 
Sign Association's Annual 
Meeting & Tradeshow 
happens at the Beau 
Rivage Resort & Casino 
in Biloxi, Mississippi. 
(midsouthsignassociation.org) 
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www*osram-amencas-com/signage 





Light is attraction 

Join the LED retrofit revolution 

at OSRAM 

Discover the new OSRAM BoxLED Plus and BoxLED Plus DS Fluorescent Retrofit 
Adapter System at www.osram-amencas.com/signage. And for an up close 
encounter with the revolution in innovative LED lighting and signage technology^ 
stop by OSRAM Booth 439 at the ISA Show, 


Light is OSRAM 


OSRAM 






The outlook 
appears rosier 
for small 
businesses. 


Think Big About Smaller Clients 



March 2016, Vol. 30, No. 249 


Sign Buffder Il/ustrated 
(ESSN 0895-0555) print, 
{ISSN 2161-0709) digitalis 
published by 
Simmons-Boardman 
Publishing Corporation 
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ARTHUR j. McGinnis, jr. 
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ARTHUR J. SUTLEY 

55 Broad Street, 26th floor 
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Jeff Wooten 

323 Clifton Street, Suite #7 
Greenville, MC 27858 
212/620-7244; fax: 212/633-1863 
jwoote n@sbpub.com 


S ocial media once again proved to be a 
valuable content delivery system^ as I 
recently found myself drawn to a viral 
post on our newsfeed. 

This link celebrated the rise and lament- 
ed the disappearance of five-and-dime-t>’pe 
stores across tiie retail landscape. It present- 
ed a rose-col ored;K time capsule look at these 
now-defunct shopping destinations. 

If you're of a certain age, chances are good 
til at you probably remember these businesses 
that were a common fixture in many blos- 
soming downtowns of the twentieth-century 
(as well as a discount-oriented stepping stone 
between bigger department stores and smaller 
mom-and-pop specialty shops). Their names 
are permanent fixtures along Memory Lane: 
Woolvvorth's, McCrory’s, Ben Franklin, and 
G.C. Murphy, for example. 

I still have some fond memories myself 
of cMldhood trips to these five-and-dinies, I 
mean, back in the day, where else could my 
dad buy hardware tools^ my mom purchase 
dress print patterns, and I spend my allow- 
ance for a Kenner Chewbacca action figure all 
during the same visit? 

Of course, these stores could never adapt to 
Father Time and the public's changing taste, 
so these discount dinosaurs were eventually 
shoved aside for a then-new corporate dis- 
count shopping experience — the Kmarts, the 
WalMarts, tlie Targets, etc. 

As I was relishing the slides of these five- 
and-dimes returned to their living, breath- 
ing Kodak" glory (as well as checking out 
their now- retro-cool signage), it dawned on 
me that, just like their even-bigger succes- 
sors, these stores were supposedly the bane 
of the specialty mom-and-pop small busi- 
ness owners. 

And wliile small businesses still sur^wed as tlie 


five-and-dimes went out to tend to dodo birds, 
even amidst today's retail landscape of corpora- 
tized colors and logos, small businesses are now' a 
more attractive option tlian ever 

The results of a survey conducted last No- 
vember by Allstate insurance company and 
USA Today found that starting a small busi- 
ness is now as good a time as any. This positive 
outlook is attributed to “the benefits of new' 
technolog^^, a "generally improving’ economy, 
tlie greater availability of capital, and more fa- 
vorable lending conditions." 

In fact, 61 percent of respondent owmers 
said they were doing w'ell, and 80 percent in- 
dicated that, over the past three months, their 
business grew the same (or e\'en more) tlian it 
did over the previous year period. 

So unlike five-and-dimesj you just can't 
keep a good small business down — good new's 
for sign makers able to cater to this market. 
Already a recent article in the New York Times 
detailed how smaller custom shops w'ere at- 
tracted to using old-school hand painting. 

And you’ll find other examples in tliis 
mondi’s issue demonstrating how' you can get 
involved here. On page 10, we'll show how' a 
sign maker has created a big niche for himself 
by crafting cost-effective dimensional signage 
for smaller, independent businesses inside 
malls in his area. 

Remember how' five-and-dimes couldn't 
keep up with changing times? Our feature on 
page 54 will show' how a full-service sign shop 
sold a digital display to a smaller independent 
business tiiat realized it had to upgrade its on- 
premise signage or go home forever. 

The key for small business owmers and sign 
makers is learning how' to adapt. With your 
capabilities, you should be able to help this 
again-rising market avoid becoming a future 
slide show'^ of rose-colored nostalgia. EIB 
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Experience ColorPainter'" H3-104s 

at ISA Sign Expo Booth #1171 


H3-10 


C^rp^ 


ainter 


ColorPainter Printers from OKI: 
The new print revolution 


A leader in the print technology industry, OKI 
is dedicated to furthering the innovative line of 
ColorPainter wide-format printers. 

OKI delivers leading-edge print solutions with unmatched 
performance that helps drive efficiency, productivity— and 
profits* 

Customers can expect exceptional product quality and reliable 
support they've come to know from ColorPainter, but now as 
part of OKI, have access to an expanded portfolio of 
commercial print solutions- 


Bigger Format. Bolder Graphics. 

Blazing-fast Speed. 

The new ColorPainter H3-104S offers 104-inch, wide-format 
printingwfth brilliant, saturated colors and impressive speed- 
up to 609 square feet per hour. Designed for mid- to high- 
volume printing environments where image quality and 
speed are top priorities, the ColorPainter H3-104S shatters 
expectations, delivering stunning graphics at a rate that 
redefines print shop productivity* 



Learn more about ColorPainter printers: 

www.okidata*com/wide-format 

CoiorPainterlnfo@okidata*com 

800 - 264-1272 


The wide-format printing group of Seiko Instruments ( 511 ) joined OKI on October 2015, 

© 2016 OKI Data Americas^ Inc. OKI, Reg. T.M. Oki Electric Industry Co., Ltd., Reg. T.JVl. Oki Data Corporation. ColorPainter is a trademark of OKI Data Infotech. 






PRODUCTIVITY. RELIABILITY. IMAGE QUALITY. 

Introducing the all-new SureColor® S-Series family of sign printers. 

We set our sights on creating a new line of sign printers that significantly 
outperforms anything that has come before them. 


Learn how we hit the bulls-eye at epson.com/solventprintingsolved 


EPSON 

EXCEED YOUR VlSfON 


'Eslirr’.^tgd Purcha^i# with an Epson Pro^ea5ion*l AulKcr..^ed Reseller for. scfual price a5‘ dealer prices may vary. EPiSON 2nd 

Su'ECiji.Dr ai'E regisjcfEd trsdEmsritE and EPSON tKcEEd VoU'' V-sian :k a fEgistefed IcgGTiarji cf S.eikD Epson CcrpOra'ion AH otner prodLcl and h-and names afc 
Inj-dtmafks and/or rcgfstorcd IradtTnarks of their rtipccuvc ccmpanics. Epson disdaims any and all ■‘Eghts ir thc^t narks CtpyrighI 2016 Epson Anrerica. Inc. 


THE ALL-NEW SURECOLOR S-SERIES FAMILY 

Three new models, starting at $14,995* 
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Creating Big Looks 


for Small 
Business 

Mall 

Storefronts 

S tatesville, North Carolina— Shopping 
mal I signage often is associated with 
national retail stores that pour thou- 
sands of dollars into supporting a corporate- 
designed brand image. 

While much of that storefront signage 
is designed for Instailation inside 
enclosed mall spaces, these signs often 
are fabricated with the kinds of sturdy 
materials designed to weather outdoor 
conditions. 

For small, independent businesses, this 
typeof signage is out of reach. At the same 
time, mall managers still expect these 
stores to present a professional image. 

Greg Scott, owner of GsWorx {CsWorx. 
com) in New Philadelphia, Ohio, meets 
the needs of both independent business 


owners and mall management by creat- 
ing cost-effective dimensional storefront 
signage with lightweight-yet-durable 
materials, including Gatorfoam® graphic 
display board by 3 A Composites USA, 
"For these small businesses, typical 
channel letter metal signs are overkill,'' 
said Scott. ''Ninety-five percent of those 
signs are made to be installed outside 
and can start at $5,000 and up, 

' I can create a professional brand image 
for these businesses with a dimensional sign 
that costs less than half that amount," 
When Scott started his business a decade 
ago, one of his first customers was New 



Towne Mall in New Philadelphia, which is 
owned and operated by the WP Glimcher 
retail real -estate investment company. 

At that time, mall management had no 
requirements for signage, according to Scott, 
who said that some seasonal tenants had 
started installing banners a cross storefronts. 
In response, mal! management issued 
requirements that all storefront signage 
must be at least two inches thick and 

The Gatorfoam sign for Sophie's Cafe (below 
right) impressed mall owner WP Glimcher 
so much that he shared the design with 
other malls, and soon GsWorx was busy 
making signs for all ^pes of shops. 
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According to Scott, an entire Gatorfoam 
sign can weigh [ess than ten pounds, 
which aids in installation. He can install 
an entire ei 


include three-dimensionaj lettering. 

Scott thought that Gatorfoam (which 
consists of polystyrene foam bonded 
between two layers of wood-fiber veneer 
laminate) would serve as a more cost- 
effective solution for creating these types 
of signs. '1 can create a heavy-lookings 
thick sign that's easy to handle during 
instaHation/'says Scott. 

For storefront signs, Scott regularly 
either fabricates several layers of one- 
inch-thick Gatorfoam, supplied by the 
Cleveland branch of distributor N.Giantz 
& Son, or combines Gatorfoam lettering 
with other materials such as acrylic, 
metal, and HDD. He cuts the Gatorfoam 
with standard woodworking tools and 
paints exposed edges to "create a nice, 
finished look." 

Mall management was so impressed 
with Scott's initial signage created with 
Gatorfoam for NewTowne Mali's Seattle 
Cafe that photos of this graphic display 
were sent to other malls owned by WP 
Glimcher. 

"it didn't look like any other mall signs, 
[and] I started getting calls from mall 
managers in other states," said Scott, who 
studied visual communications at The Art 
Institute of Pittsburgh and often develops 
illustrated iconic characters to help brand 
these small businesses. 

Scott has created a niche market focused 
on storefront mall signage for independent 
businesses with clients located in the 


Columbus, Ohio area as well as in Kentucky 
and Pennsylvania. 

'Tve marketed my services to malls with 
recommended signage requirements," he 
says, adding that mall management must 
approve layouts for all signage, "When they 
get a new non-franchise tenant. I’m the 
first contact." 


Scott has created a niche market 
focused on storefront mall signage for 
independent businesses. He creates the 
storefront signs from several layers of 
Gatorfoam, which he often combines 
with other materials. The signage Is 
cost-effective and easy to handle during 
installation. It also provides companies 
with a professional branding image. 
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ISA Sign Expo Launches Incentive Program 

Alexandria, Virginia— A daily drawing, 
featuring prizes of $5,000 to $10,000, 
will boost the incentive for sign and 
graphics professionals to leave ISA 
International Sign Expo 2016 in 
Orlando, Florida with a new printer. 

The daily drawing will include the 
names of those who purchase qualify- 
ing print equipment of $20,000 or 
more directly from a program sponsor 
or sponsor-authorized distributor dur- 
ing ISA Sign Expo 2016. 

Participating sponsors are: AGEA, 

Canon, EFI, Epson, Esko, HP, Mimaki, 

Mutoh, OKI Data Americas, Roland 
DGA, and Tubelite, Inc. 

The daily drawing will include 
$5,000 each on April 21 and April 22, 
while $10,000 will be given away on 
Saturday, April 23. 

"'Many of our print purchasers tell us 
that they use ISA International Sign 
Expo to finalize their decisions after 
seeing the products in action on the 
show floor," said [SA President and CEO 
Lori Anderson. "'This drawing will be a 
nice windfall for the winners, but all 



ISA attendees 
who purchase 
printers have a 
chance to win a 
daily drawing. 


who take home new equipment are 
winners when it comes to growing 
their businesses" 

For a com plete I ist of ru les, log on to 
WWW. sign expo, o rg/ wideformat. 



Santa Clara, California— The biggest pro 
football game of the year kicked off at 
Levi's® Stadium on February 7, and video 
displays at each end zone paired with 
additional displays throughout the 
venue wowed far\s as the Denver 
Broncos and the Carolina Pa nthers faced 
off for football supremacy. 


The south end zone featured the sta- 
dium's most innovative audio-visual com- 
bination using freeform LED elements in 
an acoustically transparent facade over 
the speaker system, which provided add!- 
tional video display space for team- 
branded content and advertising. 

Daktronics had nine technicians on 


site for the entire game. These field 
engineers and control experts were 
planning and stagingthe whole week 
leading up to the game — including 
placing spare parts at each display for 
increased game-day response time, 
pre-event system checks, and running 
a fully simulated game on the pri- 
mary and back-up systems to ensure 
everything was ready for the main 
event. 

Levi's Stadium showcases multiple 
video displays in the seating bowl 
featuring 13HD pixel layouts. 
Meanwhile two 10-millImeter SMD 
LED ribbon displays on the exterior 
welcome fans to the stadium, and two 
large displays were installed in 2015 
that face outward from the venue but 
can also be seen as fans walk around 
the concourse areas. 
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CLUBHOUSE 


HDD Sigr Panels Foamcore Monument Signs 3D Foam Props Faux Brick Si Stone Custom Graphics 












HDD Panels up to 3" thick 
Unlimited Design Options 
Unlimited Color Options 
Versatile & Easy to Sell 


Shipped Ready to Install 
1 Year Limited Guarantee 

Choose from 60 standard shapes 
or send us your custom design 


eacMree 




1 1 1 1 1 1 i-PI 862. 0840 | Fax: 770.487.5408 | salesfg 

For more info visit us online at www.foamcraft.info 










ARCHITECTURAL SIGNAGE 

Gemini Custom Cast Plaques are Available In as Few as Eigtit Days 

Gemini cast plaques are avaifaWe in a variety of sizes, finishes, and custom capabilitfes, With reliable, environmentally 
friendly equipment, efficient processes, and custom capabilities, these cast pfaques are available, on average, in eight 
to twelve days, in comparison to the industry norm of six to eight weeks. More complex projects are available in just 
two to three weeks. Gemini's plaque foundry is designed to operate efficiently with backup redundancies that are 
designed into the production process — from its induction furnaces and equipment to its sand molding processes. The 
foundry also features a large bead blast room to accommodate the finishing of large plaques in a controlled indoor 
environment. Gemini also has a cast dimensional letter foundry, which allows for complete backup when needed. All 
of these operations ensure virtually zero downtime in case of equipment failure or other extraneous environmental 
circumsta nces. gemmisignproducts^tom 

AWNINGS & VINYL-COATED FABRICS 


Sunbrella Contour Fabric is an Option for Creating Beautiful, Functional Shade Sail Designs 

Durable Sunbrella® Contour fabricfrom TriVantage® fits a wide variety of shapes and angles found in shade sail designs. 
It blocks about 95 percent of harmful ultraviolet rays and Is engineered to allow water to passthrough its surface, mak- 
ing it optimal for applications where shade (not rain protection) is the priority. Sunbrella Contour features fifteen col- 
orways — ranging from earthy tones to premium bright colors, all of which are bleach-cleanabSe for easy maintenance. 
It features excellent lay-flat character! sties for easy fabrication and can take SGS graphics (making it an ideal choice for 
restaurants, hotels and other businesses in need of outdoor branding). SunbreJ la Contour comes in 2S-yard rolls that 
are 120 inches wide, and the product is backed by a 10-year limited warranty for color and strength, trivantagexom 




DIGITAL PRINTING EQUIPMENT/ SUP PLIES 



New Oce Arizona Series UV Flatbed Printers are Designed for Mfd-volume Print Producers 

Oce Arizona 1200 Series printers from Canon USA, Inc, combine OceVariaDot grayscale piezoelectric printing technol- 
ogy with a true flatbed architecture for high print quality across a broad range of applications. In response to customer 
needs, the new printers are offered in three different configurations and two different size formats. Delivering superb 
print quality on rigid media and objects up to two inches thick and up to 8-by-lO feet, these printers allow for printing 
on rigid media or objects (including odd-shaped, heavy, smooth, or pre-cut media), printing multiple times in perfect 
registration for high-density or textured applications, or printirrg oversized images tiled across multiple boards. The new 
printers feature four-, six-, or eight-color channels. SOO/OK-CANON; usa. canon 



Now Available: Epson's Next Generation of SureColor S-Serles Roll-to-roll Solvent inkjets 

The sixty-four-inch production SureColor S40600, 560600, and S80600 printers from Epson include fourth-generation 
Epson UltraChrome® GS3 solvent ink chemistry a newly formulated fast-drying ink that delivers outstanding print 
quality, durability, and superior media compatibility compared to previous SureColor 5-Series printers. The SureColor 
SS0600 {psefLtred) also incorporates a new red solvent ink for an expanded color gamut, as well as optional White or 
Silver ink for best-in-class photographic output quality. A high-performance Dual-Array PrecisionCore® TFP® printhead 
also comes standard, w'hich offers variable-size ink droplet technology for remarkable photographic print quality In 
addition, new hardware enhancements provide greater resistanceto head strikes, and new Epson Precision Dot screen- 
ing technology offers output with less-visibie banding (even at the fastest of production print speeds). The printers also 
feature an all-new precision media feeding system with forty individual media rollers and five indeperrdent pinch roll- 
ers, which provide superior media skew control (drastically reducing printhead strikes], proimagingxpion.com 



UJTM- 


Check Oyt the Refocused Look for Novu5imagiiig.com 

The Web site for Movus Imaging has been completely redesigned to provide the company's end-users and partner 
organizations wtth up-to-date, easy-to-find Information on all printers and inks manufactured by Movus Imaging. The 
redesign reflects Novus Imaging's new look and vision for growth and expansion in the wide format inkjet industry. The 
new site includes extensive product information to help customers and partners understand Movus's complete range 
of printing solutions. Technical data, application shots, and videos work together to provide a detailed overyiew of Movus 
Imaging's capabilities across a wide rangeof industry applications. The site's refreshed and simplified look— combined 
with enhanced content, improved search functionality, and optimization for mobile devices — allows customers to get 
to know IMovus better by interactir^g with Novus Imaging online. 603/250-1516^ novasimagingxom 
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Roland DGA Releases Larger, Faster Benchtop LEF-300 UV Flatbed Pnnter 

To accommodate greater quantities and larger-sized items, Roland DGA’s VersaUV LEF-300's printing area has been 
expanded to 30 inches wide-b};-13 inches Jong— 50 percent more than the LEF-20. With four printheads andtwoUV-LED 
lamps, the LEF-300 enables bi-directional printing approximately 60 percent faster than the LEF-20. The number of 
white and clear (gloss) ink nozzles have been doubled for faster printing, increased density and opacity, and quicker 
build-up of multiple layers for three-dimensional textures. The LEF-300 utilizes new EUV4 ink (Roland's proprietary 
CYMK, white, and dearECO-UV inks). Users can print on a vast array of substrates like PET, AB5. and polycarbonate; soft 
materials such asTPU arrd leather; and a host of three-dimensional items. The LEF-300's bullt-m vacuum table helps 
hold thin and soft materials in place, allowing for easier job setup and eliminating time-consuming errors. Users will 
a Iso appreciate the included BOFA air filtration system, which ensures proper ventilation while also serving as a stand 
and storage unit for fixtures and supplies. Meanwhile the LEF-300 comes equipped with Roland's new Versa Works® 
Dual software R\R fohnddga.com 


ROUTERS/ENCRAVERS 



Effective, Versatile, and Easy-to-use Laser Cutting Systems 

NewGMC Laser Cutting Systems from Techno are available in an assortment of sizes and include all-steel construction, 
precision linear rails, and a state-of-the-art CO laser design that keeps the beam focus consistent [ensuring high- 
quality, accurate, and precision cutting), The new laser features a micro-stepper controller with an easy-to-use control 
con sole. This type of control system is maintenance-free and optimizes the cutting speed and process, improving work 
efficiency. An additional key feature is the vertical blade table surface that is designed to limit reflective beam; burn 
marks when cutting. The table includes a downdraft fume evacuation system and pull-out drawers, which provide easy 
access allowing finished parts to be removed. 631/64S-7481; technocnc.com 



See Mutoh's VslueJeis in action, 
3 t the hternational Sign E^po- 

Booth 9S8 


Oye-Sub 




The ValueJet Printer Family 

w th Intelligent Interweave Print Technique 

Wave goodbye to conventional "stfaighc-line" printing and 
go with the printing technology pioneeced by Mutoh is 
standand on the ValueJet line and allows for increased print 
speeds and virtually eliminates banding, creating exceptional 
image quality. Increased accuracy and consistency of dot 
size and dot release during priniing improves the image, in 
addition to mcreased dot gain control, allowing for more 
latitude in profile settings. 


Pfioitng with Mutoh '5 


ufu>w.Mlt70t4 cam • |S()0)9«.)UIUTOH 

jf. Q ?? IS tJ 





Tr^dittonal Sifatght- 
Line Pf\itlinq 
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SOFTWARE-DESICN/PRINTER/ROUTER/ESTIMATINC 

TypeEdit from Type^p a Gravotech Brand 

Cravotech, Inc., offers a variety of design software for multiple applications. For example, one of the company's 
offerings, TYPE EDIT, is a versatile solution for any graphic design and CNC needs within the mechanical industries. 
With its user-friendly interface made in complete harmony with the latest GS for PC. TYPE EDIT fs one of the most 
advanced vector-based design softwares available on the market. Built with the vision of delivering produced parts, 
TYPE EDIT is a complete CAD/CAM software entirely focused to manufacturing needs. Its 2D Editor allows building 
any type of vector lines in three directions — X, Y, and also Z. Vectors can then be directly machined within the 
Computer Aided /Via nufacturing module (CAM) or used furtherto build three-dimensional objects such as 3D Surfaces 
or Bas-Reliefs 800/843-76B7; iype^MZ 



VINYL/VINYL FILMS 

Four Fantastic New Films from LexJet 

LexJet is pleased to announce four new, exciting films that offer a range of solutions for window graphics, backlits, and 
banners. LexJet Simple Grip Backlit (pfctured) takes window graphics to the next level This removable, self-adhesive 
product is easily installed on the mside of a window with the graphic viewable from either indoors or out. LexJet Simple 
Premium Gloss Backlit Film is a non-warping. 8.5-mil backlit film that will stand up to lightbox heat and inclement 
weather, it features a n in k-receptive gloss coati ng and a back-coating that's specially formulated to ensure that the light 
is diffused evenly. LexJet Production Display Film and LexJet Production Display Film SUV are engineered especially for 
retractable bannerstands, tradeshow graphics, and P-O-P displays. They have a Lay-flat quality that is essential in these 
applications, as well as scratch- and water-resistant properties, lexjet.com 
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Brite Light 
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FREE 
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Chltwafer Plastics Iiuliistries, Inc. 

New Jersey • Arizona | 1-800-631-8575 | www.outwater.Gom/vip2 


■ Can be ui5t[yni manurairtuied in sizes and sbape^ willv 
co^iNiligtit options 

■ Saves Ume and nuMcy . . . Leas build up. . . Nc Feqiriisd Traming 
or hioiisii]^. . . Substratei can be ii4ate<l dtrectly «i lop of tlw 
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Tri-Mod“^-^- - 
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Can Jk arrartged m many ^aj«d crmfrgiHations to aocomrmodaie atmost 
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to Web: Catalog 43, Page M7 ~ R-SB 


Ttie most aJfofdable way to create DfV 
badiiighting . . . llndet $2.95 per sq. ft. 

SoWirt4-ft.(H)s25-ft.{L)rrrils. ... 

Can be shipped via UPS 

Easy to mstall. . . Uie Bftte Light 
Sheet adheres to any at lylic or -^ass 
substrate without arty required 
instaiflaftioni depth 

Lotv tack resQtarKe enables the Brite 
Lighl Sheet to be easily reruMved 
and reposltuned as desired withomt 
damage to the Ught Cciide Pat«{ 

Can be cut to any size or shape to 
accojninodate any ctMitocir 
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Brushing Up on 

Brushed Aluminum 


Creating 

brushed 

aluminum 

laminated 

dimensional 

letters. 


recently found myself afforded the plea- 
sure of once again creating a high-end 
appearance for one of my clients with a 
shop-made set of laminated aluminum let- 
ters (Photo IJ. The letters were going to 
be used to identify an information center sec- 
tion of the Clear Brook City Municipal District 
main office. 

To begin, I laid an aluminum sheet face down 
and saturated its surface with Hi- Strength 

90 Spray Adhesive, since it’s a strong, contact- 
type adhesive for heavy-duty bonding. 

After letting the adhesive work for a couple 
of minutes on the aluminum, I next selected a 
3/8-inch piece of smooth and very clean PVC 
sheet. I placed the 0,50-inch white PVC sheet 
face down onto the aluminum and added some 
weight to guarantee a permanent bond. 


Next I cut the vinyl lettering and adhered 
them to the front surface of the brushed alu- 
minum laminated sheet. 

From there, I cut the brushed aluminum 
laminate into individual letters with our scroll 
saw^ (Photo 2J. 

Now this portion of the project was critical, 
because I wanted a very clean appearance along 
the cut lines. By taking my time and carefully 
cutting the laminated brushed aluminum sheet, 
tlie letters came out flawless. In fact, I w'as re- 
ally impressed because it looked as if tliese let- 
ters had actually been cut on a CNC router. 

Next I sanded each letter along its edges with 
sandpaper and emery boards (Photo 3), 

Working carefully, I removed all the sharp 
edges from the aluminum laminate letters. Be 
careful here. Nothing can ruin your day more 
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than a few alumintim cuts on your fingers. Wearing light- 
weight leather gloves will save your delicate skinj and you’ll 
also save money by avoiding the Band-Aids'. 

For quick burr removal, I loaded my DremeF tool with a 
medium-grit sanding drum and carefully rounded over the 
sharp edges a little at a time. Don’t work too fast here, or 
you could ruin a letter or two. Slow and steady and light 
pressure will give you the professional look you want. 

Once I had cut and sanded all the edges of the laminated 
letters, 1 laid them down on a cloth towel and painted tiiem 
wath silver paint. Some of the letters, such as a small “r,” 
needed a second coating after sanding (Photo 4). 

I then took our X-ACTO* knife and cut small sections 
of double-sided 3iVr" Red Release Liner Tape and adhered 
them TO the backside of all tlie letters. 

After doing this, it was time to get ready for the road trip 
to install the letters. 

Before adhering these letters, I first wiped dowm the wall 
with a damp towel. After this had finished drying, I applied 




the letter pattern to the wall (Photo 5). I cut the pattern 
horizontally so I could level one-third of the pattern. 

From there, I began removing the red liner tape from the 
letters, one at a time. 

It’s important to adhere your letters from the top line, left 
to right, as w'cll as the second line of copy. Again be careftil 
because the tape can ruin a wall if it’s placed wLere it shouldn’t 
be placed. Slow and steady will keep you smiling! 

Once I had all the dimensional letters attached to the 
wall, I took a moment to stand back and admire my w^ork 
(Photo 6). {Nou: Always take your camera to capture your 
signage success.) 

Now what client of yours could use a set of brushed aluminum 
letters sucli as diese? I bet you can diink of several established 
customers, so get busy! E33 


Mark Roberts is the owner of The Inter Sign Group in 
Houston^ Texas and has been creating beautiful signage 
for thirty-eight years. 
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TRIDENT 

FROM AXYZ INTERNATIONAL 








BY JIM HINGST 



Retail/P-O-P 


>♦ 




OR Code Generation 


Are OR Codes 
a window of 
opportunity 
for marketers? 


f a picture is worth a thousand words, a QR 
or “Quick Reference” code could be worth 
a million. That’s because it provides the 
viewer with a doorway from a printed medi- 
um to unlimited interactive online content. 

Applications include incorporating the QR 
codes in traditional print ads as well as direct 
mail advertising. Other applications include 
traditional signage, wide format P-O-P posters, 
tradeshow and museum exhibits, and window 
graphics and store window displays. 

Using QR codes and related technologies, 
such as Augmented Reality, allow^s businesses 
to deliver their current online messaging to a 
mobile audience and engage shoppers in real 
time, which can stimulate impulse sales. I had 
also diought that there was great promise in the 
use of QR codes on packaging, linking tire code 
to instructional manuals, technical bulletins, or 
YouTube “how-to” videos. 

The 564,000 question: Will consumers today 


use QR codes? 

One huge stumbling block to marketing suc- 
cess is that, while most shoppers have seen QR 
codes in stores, most of them don’t have a clue 
about what thev are and how^ to use them, 

L* 

Fewer tlian 20 percent of smartphone owners 
have doW'nloaded the app required for scanning, 
A very high percentage of those tend to be rich, 
tech-sawy guys, w^hich may not correspond to 
your target audience. 

If that w’^asn’t a problem, the other major issue 
is that most of those in the know w^on’t take the 
time to whip out their cell phones and scan the 
codes. 

Inappropriate use of QR codes has also turned 
off some of those consumers who have scanned 
them. Who wants to scan a code only to be di- 
rected to a crass commercial message? 

Before you pass judgment and proclaim that 
QR codes are dead, let me describe what they 
are and how they could better be used. 
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What are OR Codes? 

A QR Code is a type of barcode. If 
you have downloaded the correct app 
for your smartphone, you can scan QR 
codes. 

By scanning the code, your phone links 
to online content — a Web site, YouTube 
video, interactive game, augmented real- 
ity experience, PDF, or discount coupon. 

How are OR Codes used 
in marketing? 

Two-dimensional print media is static 
and constrained by mechanics such 
as size, as well as by production costs. 
Linking to an online environment shat- 
ters any messaging boundaries, making 
your message dynamic and interactive. 

By connecting to online content, a 
marketer can provide potential cus- 
tomers with much more product infor- 
mation at a significantly lower cost per 
impression. The key is to provide real 
informational value to the consumer. 

The QR code should link to a land- 
ing page that is relevant to the messaging 
in the promotion rather than to a non- 
specific Web site homepage. The landing 
page must also be formatted for ease of 
view on a mobile device. 

How are OR Codes 
used in wide format 
applications? 

By providing new avenues for communica- 
tion, QR codes are ideal for P-O-P posters, 
tradeshow display's, and on museum exliib- 
its because diere is limited space for mes- 
sages, Used in outdoor applications such as 
signage, these codes should be positioned 
so consumers can easily scan them. 

Fleet graphics and outdoor billboards 
may not be good candidates for QR 
codes because it may be next to impossi- 
ble to scan a code when either the viewer 
or the viewed is travelling at high speeds. 
What's more, marketers don't need to 
compound the problems that w'e already 
have with distracted drivers. 

How can you create a 
OR Code? 

Converting a URL is easy. Better yet, at 
many QR code generator sites, it's free 
and only takes seconds. 

Once you've created the QR code for 


yourself or one of your customers, just 
insert it into your layout and print it, 

incorporating a QR code into 
one of your layouts, keep in mind the 
overall size must be at least one-by-one- 
inch. Smartphones will be unable to 
scan an>'thing smaller. 

ooooooooooooooo 



<XXXXXxXKX>0<XxX> 

Also be sure to provide plenty of 
white space around the code so that it's 
noticed and that the surrounding area 
doesn't interfere u'ith the scan. 

While you aren't limited to black- 
and-white images, they are the easiest 


to scan. If you use colors, make sure 
that there's higii contrast between the 
highlight and shadow. 

Effective advertising usually includes 
a call to action. The same holds true for 
QR codes. 

If you want customers to scan the QR 
code, provide them wdtii a benefit entic- 
ing enough for them to take action. An 
in-store P-O-P display may incorporate 
the phrase: “Scan this Code for a 15% 
Off Coupon.” 

Test, don’t guess. 

Prior to full production, print a pro- 
totype and test the QR code to make 
sure that it's easy to scan on a variety of 
smartphones using different apps. Also 
perform test scans at a number of dis- 
tances and from several angles. 

After launching a promotion, be sure 
to track the success of the program 
by recording how' many consumers 
scanned the QR code and responded 
to your call to action — whether it w’as a 
purchase at a discount store, participa- 
tion in a survey, a YouTube viewing, or 
a Facebook like. E3 j 
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Electric 
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BY DAVID HICKEY 


Preparing for NEC 2017 


Some notable 
changes are 
coming to the 
next National 
Electric Code. 


T he National Electric Code (NEC) right 
this very moment may be sitting on a 
desk somewhere or bookmarked on a 
computer. But how much does it play 
into the day-to-day w^ork of an electric 
sign company? The answer: Perhaps more than 
YOU know: 

Many communities and states adopt the 
NEC as tiieir local standards. So w'^hen an elec- 
trical inspector show's up to inspect your latest 
sign installation, they’re relying on standards 
defined by the NEC. 

That^s why the International Sign Associa- 
tion (ISA) has a dedicated team of v^olunteers 
w'ho work closely to influence NEC regulations 
throughout the code cycle process. ISA staff 
and volunteers also work on similar projects 


with other code -setting bodies^ such as with the 
American National Standards Institute (ANSI) 
and UL, 

All of these groups have a tremendous im- 
pact on the day-to-day operations of the sign 
and graphics industry — and it’s important for 
us to be involved. 

Our overarching goals often align: We w'ant to 
create and install safe products. NEC w'ants to 
ensure that electrical products are safe as welL 
However our specific knowledge of sign com- 
ponents can help them better understand the 
practical implications of proposed changes. 

NEC revisions occur every three years. We’re 
in the midst of a code cycle currently^ with new 
changes coming out in 2017. We anticipate sev- 
eral fairly significant changes in a few key areas. 
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Labeling is required. 

In the past, a sign worker could tell an 
electrical inspector that he was using 
compliant (Listed) products. 

Now that component is required to 
include a label. This is the equivalent of 
a matli teacher who wants the student 
to show how^ he arrived at the answ'er, 
not just diat he had the correct one. 

We\'e seen this shift occur with other 
oi^tanizations recently too: Trust but verifr. 

The label will help tlie electrical in- 
spector trust that the component meets 
standards. It’s no longer acceptable to 
point the inspector to a listing. They^ll 
want to see the label too. 

The new^ labeling will apply to bal- 
lasts, transformers, and electronic pow- 
er supplies, powder sources; and elec- 
trode connections. 

Li practical application, it means that 
sign and graphics companies will need 
to ensure that their supplies include 
these labels. ’'Oihth a yeaTs advance no- 
tice, manufacturers should have ample 
time to include these labels, and sign 
companies should be able to use up any 
existing stock of label-less components 
between now and 2017. 

Photovoltaic-poweied 
signs make a first 
appearance. 

While photovoltaic (solar-powered) 
signs aren^t a significant part of our in- 
dustry, they will make their debut in the 
NEC 2017 edition. Its inclusion will 
help electrical inspectors better under- 
stand this type of sign and ensure that 
these products are safe. 

If solar-powered signs grow^, smart 
sign companies will come up to speed 
quickly on these 2017 requirements. 

Secondary wiring gets 
a new look. 

In the past, information related to sec- 
ondary wiring of LED sign illumination 
s}^tems has been presented in paragraph 
form. Witli the 2017 edition, it wdll be in 
a chart. 

This may take a bit of time to get 
accustomed to finding the needed in- 
formation, but essentially nothing has 
changed functionally. 

At press time, this process is still not 
finalized. However it w'ould take some- 


tiring significant to change tlrese draft 
proposals, so w^e expect them to be ad- 
opted as theyTe outlined above. 

The NEC code is important to the 
work that we do. It^s also important that 
w'e work alongside these types of orga- 
nizations, as they have a tremendous 
impact on our industry, nr 


If you have any concerns about tPie 
NEC or any other regulatioHj email 
david.hickey@signs .org. 


The National Electric 
Code most likely plays 
a bigger role in the 
day-to-day work of 
your sign shop than 
you realize. 


THE BAR HAS BEEN RAISED. 


L_J 


Traditional & Tr/m/ess ' /etfefs 

pFaducthn / Greater precision /Smallm' footprint /Less waste 



ChannelBender^ Series 

Automated channel letter bending systems 




From Starbucks^ to Saks Fifth Avenue 

ChannelBenders can bend any sign! 

• Make serifs as small as Vi” 

• Bend returns faster 

• Cut hand finishing time 


Fabricate face-lit and reverse letters, or letters 

With our LetterBox® return material. 



AdamsTech 


For more information: 

WWW. channel bendencom 
info@channelbender.com 
303.798.7110. ext. 203 


UJ. Pjtent tYDJT. 5509090; 57*7750: 5370919; 5966974; 59924*5; 6123940: 6405574; *327679; 7694543: 7441434; and 767*039. 
Otbey LJ.3. and p.iTeiits pnndmi^ .and. Fifth Avenue tndejtiAi'ks atre ihe piofieiTy ot thciir resp^TivE n§hbi 

otmer^and naendcntmenis LmpEied. 
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A massive wall mural details the history of an auto dealership. 


rad Manning Ford in DeKalb^ Illinois is a 
family-owned automobile dealership tiiat 
has been servicing the area for ninety-five 
years. They recently added a brand-new auto dis- 
play showroom to their existing facility, and the 
current owners w'anted to use diis space to play 
up their family history widiin the business, as well 
as tlieir dedication to the DeKalb area. 

The result is Speeding Through Time^ a massive, 
multi-component wall mural featuring a sixty- 
one-foot width of vinyl, Eifel grilling between 
postSj and reproductions of photographs of Man- 
ning Ford’s history and offerings. 

Getting Up to Speed 

The Aianning family began this project by con- 
tacting Banner Up Signs {bannerupsigyu.coni)^ a 
sign production and installation shop in Syca- 
more, Illinois. Owner Jon Kuhn is very familiar 
with family businesses, as his father founded his 
company. He learned the family had only a his- 
tory wall concept in mind but not much else, 
Kuhn, in turn, reached out to OC Imagew^orks 
{ocimageworks.coni) of DeKalb, Illinois, about get- 
ting involved in designing this high-speed project, 
{Note: Over the past four years, Bamrer Up Signs 
has partnered with OC I mage works in printing, 
wrapping, and displays.) 

In the early 2000s, OC Image w^orks started out 
as a large format print company, but five years 
ago, they realized they could profit more by fo- 
cusing on their expert design capabilities. So OC 
Imagesvorks then morphed strictly into creative 


services (including video production). 

“Since our focus is project-based, w^eTe able to 
really dig into what our clients want in a design,” 
says Brian Oster, creative director, Concept and 
Project Management, at OC Imageworks. “We 
use our collective experience and knowledge to 
provide exactly wfiat they need. 

“Even if they don’t know what questions to 
ask, we provide the answers.” 

Collaboration witli a client throughout tire entire 
design process is important for OC Imageworks. 

“We never do cookie-cutter projects,” explains 
Oster. “Whetlier corporate or small business, 
educational or non-profit, we get to know our 
clients and their industry-unique challenges.” 
Kuhn, Oster, and OC Imageworks Art Direc- 
tor Erin Nolan met witli the Manning family, and 
it seemed each family member had their own vi- 
sion of what they w^anted. 

Trying to arrive at a consensus solution 
amongst a large group with individual opinions 
can prove taxing, How'ever Oster stresses tliat 
they aliow^ed everyone’s input to be heard here, 
“Then wre proceeded to what’s achievable 
within their budget and timeframe in order to 
narrow^ dowm the possibilities of what we could 
do for tliem,” he says. 

During pre-production, OC Imageworks follows 
a documented intake process that’s customized for 
each client. And on every project, no matter how^ 
large or small and wliether video or design, tliey 
start discussions with their client on tiiree topics — 
Audience, Distribution, and Purpose (ADP) . 
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The timeline displayfound in the new 
Manning Ford showroom includes family 
photos, newspaper clippings, past 
advertisements, and notable dates. 

J 



Celebrating 40 years 

The Manning family commemorated four 
decades with hopes of many more 
anniversaries tp come. (Pat Manning seated 
n'ext to h i s g ra rfd pa re nts . ) 


An interesting PVC panel created for 
Speeding Through 7/me features a 1960 
photo commemorating 40 years of family 
business (above). The future owner- 
then grandchild — poses for the camera. 
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The ADP drives nearly every aspect of a project^ such as: 
V^■^lar colors to use? How large (or small) are the photo s?\X'hat 
font will be used?^hat elements should be included? 

“As we did a walk-dirough with tire client, we took photos, as 
well as area measurements, to be used for the digital mock-ups we 
created using Photoshop'^' and Illustrator'* CC,” says Nolan. 

After finishing the ADP, OC Image works quickly reviewed 
comparable projects with the family. 

“This told our creative team what the family liked and dis- 
liked regarding styk;j geometric shapes, lines, colors, patterns, 
depth, etc.,” says Oster. “We could have the most beautifully 
designed wall graphic or vehicle WTap, but if w'e choose a color 
tlrat our client absolutely hates, it^ll be nearly impossible for 
them to review^ it without a bias, let alone approve it.” 

They found that the Manning family all agreed they wanted 
a look diat could be deemed “professional” and “fast” They 
drought die use of tlie Ford Blue color throughout would 
make an immediate, eye-catching impact on a customer walk- 
ing into their showroom. 

They also w^anted directional signage to make navigating 
dieir large showroom easier. 

Finally the family requested wall art along with a history 
wall outlining the important dates from dieir business that has 
been passed down through four generations — the genesis for 
Speeding Through Time. 

OC Imagew-orks review^ed comparable designs with die 
family that ranged from museum timelines to city histories. 

“Although we didii^t really run into too many surprises 
along the w'ay, our pre-production research and concept plan- 
ning w-as intense, w-hich is liow^ w^e prefer to have it with every 
one of our projects,” says Oster. “We w'ant to w^alk through all 
of the details on the front end wdth the client and any v'endors 
involved, so nothing catches us off guard, 

“No one likes making or paying for change requests, so w^e 
focus hard on pre-planning and pulling out all the information 
we need in Phase I and II of a project.” 

Setting the Display in Motion 

The Manning family gave tliem original antique photos of the 
family and dieir w^ork, as wrell as new spaper articles of the deal- 
ership and their past advertisements for scanning. The best 


image from each decade was chosen for clarity and context. 
’^Tiite gloves w'ere used w^hen handling die delicate pieces, and 
the scanner was cleaned thorouglily wdth microfiber fabric to 
create a dust-free scan. 

“We scanned each piece at 600- to 1200-dpi, depending 
on their size,” says Nolan. “Smaller images were scanned at 
higher resolutions to allow for better print quality w'hen en- 
larged. We also de-screened die newspaper images, in order 
to remove the halftone. 

Tliey then sent these EPS files to Banner Up Signs to pro- 
duce this “timely” display. 

Making a Trip Through Time 

Speeding Tiirough Time is made up of nineteen individual dis- 
play panels. Banner Up Signs produced them using 6-mil 
(1/4-inch-thick) black PVC ranging in sizes from lO-by-10 
inches to lO-by-16 inches. 

The year line between the rows of photos w'as produced 
out of a total of four strips of 6-mil PVC. 

“We combined the year strips and the history panels onto a 
four-by-eight-foot canvas size when printing,” says Kuhn. “We 
tlien mounted the print to the PVC and sent it through the 
table router to cut everything out.” 
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For the triangular portion on the far left of tlie display. Banner 
Up Signs utilized 3-rail (1/8- inch- tliick) Alupanel solid-center 
composite aluminum purchased ffomWensco Sign Supply. 

“Due to the size of this piece and its shape, we knew we were 
going to need something pretty rigid and stable,” says Kuhn. 

Banner Up printed die background graphic onto ORAJET'^ 
3105HT with OK\GUARD^ 290 Matte Uaminate Wa their 
HP26500 Latex Printer. They printed this decal out in seven 
pieces widi vertical seams and overlap. (Note: Overall 165 
square feet of material was printed for the wall.) 

“During installation, we constantly checked to make sure 
the decals were level and that the overlap w'as exact,” says 
Kuhn. “The most difficult part was applying the decal around 
a built-in desk in the wall.” 

The date line and individual event panels were custom-routed 
from a four-by-eight-foot sheet of 6-mil black PVC panel wdth 
OK\JFT' 3 165RA digital media and OK\GUARD® 210 Matte 
PVC laminate applied to tiie face. 

The PVC panels w^ere attached to the printed background 
with one-inch 3M'^" foam tape. Lines connecting these panels 
to the date line were created from black ORACAL^ 951 film 
and applied directly to the ORAGUARD 290 laminate. 

The multi-dimensional, angled “Our History” panel on the 
far left of the display complements a television set on the wall. 
Two sheets of 3-miI Alupanel (one in brushed silver and one 
in black) w-ere fed through a flatbed router and cut to shape. 

“In regards to the wording, we cut out the word 'Our from 
scrap materia ij since it was its own dimensional item,” ex- 
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plains Kuhn. “Then we reverse-cut ^History^ out of the main 
brushed shape/’ 

Two blue background decals were printed from ORA JET 
3165RA with ORAGUARD 210 matte laminate and then ap- 
plied to the routed triangle black pieces. 

“The brushed silver panel was applied overtop die blue tri- 
angle with 3M VHB/' says Kuhn. 

Banner Up Signs installed 12 -mil black PVC cleats onto the 
back of the large triangle tliat line up with cleats anchored to 
the drywall. 

“The display w'as cut precisely to fit around the television 
mount and simply hangs in place,” says Kuhn. 

With a tight turnaround on tliis project, Banner Up Signs 
wanted to ensure the vinyl was adhering to its fullest potential 
within tile first twenty-four hours. 

They first wiped the PVC with a damp cloth to minimize the 
static and get rid of any large dust particles. They then ivashed 
the panel with a 90/10 mixture of Isopropyl Alcohol and wa- 
ter. This allowed for a dust-free surface in which to apply the 
laminated vinyl. 

EmpWees squeegeed the decal using a crescent-shaped felt 
squeegee from Fellers. They dien ran a heat gun over surface 
and did one last squeegee before sending it to the table router. 

Bringing Everything Home 

According to Oster, the tight deadline proved particularly 
challenging on tliis project, 

“We had less than five days once die mock-up was approved 


by the Manning family to put this togedier and send to [Kuhn] 
to produce and install for the grand opening/' he says. 

Meanwliile Kulin cites working around die wall-mounted TV 
set as another challenge. 

“There w^ere so many wires behind die unit dial we deter- 
mined it would be more complicated to remove it,” he says. “In- 
stead we decided to go around it. We measured tv»'ice and cut 
one and tlie display fit perfectly!” 

In the end, not only were Brad Manning Ford and its cus- 
tomers at the grand reopening impressed widi Speeding Through 
Time:, but so too were the sign makers and designers. 

“I enjoy diat two local, family-owned businesses compieted this 
project for anodier local, family-owmed business,” says Nolan. SH! 

Roll Call 

INDIVI DUALS WHO MADE THIS PROJECT A REALITY: 

* Brian Oster (OC Creative Director, 

Concept Project Management 

* Erin Nolan Art Director, Concept 

and Entire Design 

• Jon Kuhn Dp) - Proofing, Printing, Production, 

and Installation 

* Ed Kuhn (Banner Up) - Production 

• Thomas Devtia (Banner Up) - Production 

• Bryan Jack (Banner Up) - Installation 
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Providing a variety of wayfinding and identity 
signs for West Virginia University 


C ity Neon went back to school 
on a recent project for West 
Virginia University (UWU) in 
Morgantown, West Virginia. 
City Neon has a long relationship with 
the nniversitj^ as tlie shop has done work 
for them in the pasti even the owner, as 
w'ell as some employees, are alumni. 

The last time Sigfi Builder Illustrated 


covered City Neon (“Serving up Neon,” 
November 2015), they were fabricating 
neon signage for a number of Primanti 
Bros, locations. But don^t be fooled by 
this shop’s name — beyond neon, they do 
everything from dimensional signage to 
monuments to banners. 

This particular project called for nine 
signs: one granite monument, three di- 


rectional signs, tw’o smaller directional 
signs, and three signs at the west, north, 
and east entrances to campus. 

City Neon faced two deadlines for this 
project. 

The first gave the shop tw'o mondis to 
complete the granite monument and all 
directional signs so that’WWU had w^a;^find- 
ing signage in place before sdiool started. 

On the second deadline, City^ Neon 
had a mondi-and-a-half to complete the 
rest of the entrance signs. 

The shop finished both these ahead 
of schedule — about two wrecks after the 
first deadline. 

Granite Monument 

For die main entry to campus, 
wanted to make a big statement, so diey 
chose to go wfth an eighteen-foot-tall, 
real granite monument — despite the cost. 

The new monument matches the tw'o 
smaller granite signs already on campus. 
“This is the first thing you see w^hen you 
come into Morgantown now^,” says Chris 
Payton Atkins, operations manager at 
City Neon (ciiyneon.co}n). 

City^ Neon sourced all of die gran- 
ite from a local company. They chose a 



32 Sign Builder Illustrated // March 2016 


signshop.com 


AU PHOTOS-; CfTY NEON, 


To keep the directional signs as 
thin as possible while stil! 
Jltting LEDs Inside, City Wron 
used SignCornp cabinets^ 


A 


Evansdale 

Residential Complex 




^ Lincoln Hall 




S! 




Allen Hall & 
Percival Hell 




^ ^ I 




M Blaney House 


A No Thru Traffic 


signsHop.com 


Marche 20, 16 // Sign Builder Illustrated, 33, 


special-colored granite that was black 
with hints of blue and gold to match 
tlte school’s colors. They chose a ligliter, 
tan-colored granite for the schoors fly- 
ing at the top of the monument. 

The monument also features stud- 
mounted bronze letters from Gemini, 

To install the sign, City Neon created 
a huge, eighteen-foot concrete form. 


The granite company had pre -drilled 
holes for tlie rebar, so die granite fit right 
over them. The rebar runs all the way up 
the center of the monument. 

To complete die install, a mini excava- 
tor and a large crane were used. The shop 
also had to rent a pump truck, since the 
concrete had to be poured from eighteen 
feet in the air. The 31,500 cost for die 


Directional Signs 

lA'anted all of die lit signs on this 
project to be as thin as possible wdiile soil 
being able to fit LEDs inside. City Neon 
accomplished this by using SignComp 
cabinets. 

For die ftiree wayfinding signs, City 
Neon cliose SignComp Series 7 cabinets. 

The six rectangular sections of the 


000<><X>0<XXXX><C><XXX><><><X>^' <>OOO O^X><>0<XX>0<X^ 


This particular project called for nine signs: one granite monument 
three directional signs, two smaller directional signs, and three signs at 

the west, north, and east entrances to campus. 



The shop dug a footing and installed 
rebar poles about four to five feet deep in 
die ground that rise straight up. ‘^We built 
a form around it, poured die concrete 
in around the rebar and ever>T:hing to 
strengthen it, and dien, once it dried, we 
pulled the forms off, and the granite peo- 
ple attached die granite to it,^^ saj!^ Atkins, 


one yard of concrete and the truck was 
something Cit>^ Neon had w^orked into 
die cost of dieir bid. 

The shop also ran powder for ground 
floodlights illuminating the monument. 
(Note: Throughout die ^ATJ project, 
City Neon often made use of a trencher 
to run power to different sign locations,) 


sign used for directional information are 
made of white polycarbonate faces with 
blue Orafol vinyl applied over them. The 
letters were v^eeded out of the vinyl so 
the w'hite polycarbonate showed dirough 
in the negative space. 

The flying featured at the top 

of the cabinet w^as routed out of alu- 
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minum using a ShopSabre CNC router. 
White polycarbonate with blue Orafol 
vinyl was then back-mounted to the 
cut-out. The sign is illuminated with 
iMaxBrite Aladdin LEDs. 

To fabricate tlie stone bases, City 
Neon attached concrete board to a 
painted steel angle frame and then at- 
tached the stone to the concrete board. 


City Neon repeated this process on die 
bases for all of the signs (except the main 
granite sign). 

“It gave us tile convenience of doing 
all of the stonework in our shop in a con- 
trolled environment, while also saving 
time by not having to move from loca- 
tion to location and reset up everything," 
says Atkins. 


To install the signs. City Neon dug a 
footing, inserted rebar poles, and poured 
concrete in. 

“Once the footings were dry, w-e came 
and set the stone base on top, and vve set 
a sandstone cap on top of the base ” says 
Atkins, “We had tw'o poles coming out of 
the base diat were welded to the frame 
the stone is around, and then the sign 
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slid over tliose poles and was attached 
on the inside to the poles.” 

(Note: A Manitex SkyCrane was used 
on all of the installs except for the main 
granite sign.) 

Smaller Wayfindiiig Signs 

Tlie other two wayfinding signs were 
constructed with SignComp Series 3 
cabinets. 

Since these signs are unlit. City Neon 
opted to paint them with Matthews 
Paint rather than use vinyl (since no 
ligiit needed to be dispersed). 

However white cut Orafol vinyl was 
used for the directional elements along 
with yellow Orafol vinyl for the flying 
“W.” 

These signs also sit on a stone base 
with a sandstone cap, and they were 
installed in the same way as the three 
directional signs. 

Entrance Signs 

The second half of the project required 
City Neon to complete three entrance 
signs, which they did using SignComp 
Series 7 cabinets. 


The SignComp cabinet holds the yel- 
low flying at the top of each sign 

in place. The “WV” is made of acrylic 
and wrapped in yellow Orafol vinyl. 

The letters on the sign were routed 
out of the aluminum using the Shop- 
Sabre router, and acrylic was back- 
mounted to show through the negative 
space. Both the letters and the flying 
“WV” light up and are illuminated by 
MaxBrite LEDs. 

The rest of the sign w^'as painted blue 
and yellow with Matthews Paint, 

The installation of the signs followed 
the same procedure as the others, and 
tliese three also sit on a stone base with 
a sandstone cap. 

Finishing Touches 

Some of the unique challenges City 
Neon ran into on this job aren’t always 
a requirement of sign shops — landscap- 
ing and electrical work. 

In addition to running power to all 
the signs, City Neon also had to com- 
plete the landscaping for all nine signs, 
which included 250 day lilies and 50 
bushes. To accomplish this task, they 



teamed up with their company’s sister 
business, a real estate company, and 
had their landscaping crew come in. 

WVU loved the completed signs, 
and the main granite monument has 
become a landmark for the surround- 
ing community. 

“It W'3S just a really good, marquee 
project for us,” says Atkins, t 
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One of the benefits of vinyl wraps is 
that they are tem porary, which is just 
what a wedding venue needed when a 
client asked for a hot pink floor for 
their wedding reception. 

Dolce Design | New York, a sign and 
wrap company that specializes in 
commercial wraps and custom 
dimensional signs, was brought on to 


handle this floor wrap. Dolce Design had 
just three days to complete the wrap. 
"'We supplied the customer with our 
Avery color selector guides, so while 
under the gun, we were working with a 
media we were familiar and comfortable 
with," says Ch ristopher Fragala, 
president and founder of Dolce Design | 
New York {dotcedesignnewyork.com). 





Artistic CADCAM 
software 
for Sign makers 


Contact US for details 
on how to evaluate 
ArtCAM for free 
1-877-335-2261 
northamerica@delcam*com 


Booth #723 


April 21-23, 2016 
Orlando, FL 


Imagine What You Can Create . 
Create What You Can Imagine 


Dolce Design used Avery 
Dennison® 700 High Performance 
Film Series in Blossom 641S. Since 
the vinyl is durable, no printing 
was involved; and it was such a 
short-term application, no 
laminate was needed. 

Three installers from Doice 
Design applied the graphics onto 
the marble floor. After prep, the 
install took five hours, The team 
used two 24-inch- by- 15 0-foot 
rolls of media (about 600 square 
feet of media). They applied the 
vinyl using the dry install method. 
“We were unable to use a wet 
method, which would have 
required an extra day to cure,” 
says Fragala. 

Dolce Design returned the 
following Monday to remove the 
graphics. Despite over 400 guests 
dancing and walking all overthe 
graphics, the wrap was in great 
condition and only scuffmarks were 
left behind. 

Using an infrared lamp to heat 
the material, Dolce Design spent 
two-and-a-half hours removing the 
vinyl. “If done correctly, no adhesive 
residue gets left behind,” says 
Fragala. "We still give the floor a 
once over with adhesive remover so 
its left in the same condition we 
found it in." 

Both the venue and the wedding 
party were pleased with the results, 
and Dolce Design hopes to 
continue doing large floor wraps 
like this one in the future. 

—Ash fey Bray 
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You are Here, There, and 

Finding the way with integrated wayfinding. 

F or decades, the experience of being in one place while 
viewing a “You Are Here” map was linear and rooted in 
the physical environment. Today tliere are multiple places 
to “be” while navigating, as well as multiple channels to direct 
movement j guide directions, and allow for mapping (thanks to 
GPS and virtual maps). ^ 

For sign professionals, the opportiinitY^ — and challenge — is J 

to integrate all of these exciting developments into one way- ^ 

o 

finding program. ^ 

UJ 

Jntegrated Wayfinding = 

Turning to tlie expertise of an environmental graphic ciesign ^ 
firm might be a good place to gather information on the latest g 

developments in integrated wayfinding. | 

“We start our projects with the notion that each client has ^ 
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a unique challenge ” says Apiary R, Grems, SEGD, principal of FAIG Design, Inc. 
(fri^gdesign.com)i a Houston-based firm that relies on evidence-based design and be- 
havioral field data to guide their work. “Each environment is different, and our pro- 
cess develops solutions tailored to meet these challenges. 

“Tlie goal of every project is an effective and profitable solution,” 

According to tliose who advocate for evidence-based design, greater effectiveness (and 
profit) can be achieved w^hen sound empirical data is applied to the process of design. 

Founded in 1983 by Grems and Ferdinand AleyerV’, much of FAlG^s work focus- 
es on designing and implementing comprehensive environmental graphics programs 
for hotels, corporate headquarters, residentia Presort communities, institutional and 
public facilities, commercial office and retail developments, and healthcare and 
mixed-use projects. 

The multitude of factors involved in navigating a visitor through a healthcare 
center or similar large campus can be addressed using integrated way finding, which 
Grems defines as “the exploration and utiderstanding of human factors, including 
psychological and physical conditions that affect a user.” 
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With tiiis concept^ each potential 
communication and touchpoint should 
be an opportunity to deliver consistent 
and relevant wajdinding information. 

*^These touchpoints not only include 
environmental graphic design and way- 
finding signage but also extend beyond 
signage to include campus, architectural, 
and interior elements^ online information; 
printed materials; human interactions; and 
electronic wayfinding tools,” s^ys Grems. 

Electronic Wayfinding 

When it comes to electronic wayfinding, 
posting information is critical. 

“For the interior, we typically propose 
using non-interactive, high-definition dis- 
plays for key visitor ga titering areas and 
lobbies,” says Grems, “Screens would be 
large and posted in conspicuous areas for 
mass viewing. General, topical, and spe- 
cific information w'^ill all be displayed. 

“These displays are critical in elimmat- 
ing clutter such as banners and easels that 
tend to show’ up in public areas.” 

These units, she adds, should be ver- 
tical and can be freestanding and wall- 
mounted, depending on the location. 

Best practices W'ould allows for general 
information to be displayed while the 
display is in a dormant mode, while spe- 
cific information would be prompted by 
a visitor requesting information or direc- 
tions offered in several languages. 

For auditoriums, dining areas, and con- 
ference centers, the focus is on rele\Tmt and 
engaging messaging tliat can be view^ed 
wTile attendees participate in odier activi- 
ties. Gren^is advises studying die environ- 
ment to consider wall-mounted electronic 
displaj*^ for foyers to convey general e\ent 
and topical information, 

And when it comes to board rooms, 
training rooms, and meeting and confer- 
ence rooms, these message boards should 
convey events and times for that room 
only, while identification or room infor- 
mation can be posted in a dormant mode. 

Messaging and Pictograms 

Overall messaging and pictograms must 
be consistent. 

“Short, succinct instructions are impor- 
tant,” says Grems. “You should be able to 
print out dri\4ng, parking, and destination- 
finding mstructions. The incorporation of 
language modules is important.” 

There are specific challenges unique 
to healthcare facilities, including the re- 



sulting confusion widi naming, number- 
ing, and giving directions. 

“Usually acronyms knowm only to in- 
siders are used that the public doesn't 
understand. Interior areas and depart- 
ment naming is usually inconsistent, and 
ceremonious and geographic names are 
used,” says Grems. 

To mitigate this, FMG typically de- 
termines ail primary destinations for 
each facility and then scripts a common 
sense, clear naming process to simplify. 
“‘Training Staff and ‘Welcome Desk' in 
scripting helps the visitor determine w^at 
facility is needed, how’ to get there, w^here 
to park, w'hich entrance to go into, and 
how' to find their destination,” she says. 

Last but not least, an integrated w'ay- 
finding system is not complete without 
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printed user guides and maps. "A visitor 
wayfinding guide is typically developed 
for each facility that includes the system 
map, facility site plan, parking areas, in- 
terior plans, destinations, patient rooms 
numbers, and pictograin definition,” 
says Grems. 

Case Study: Parkview Regional 
Medical Center 

Incorporating many of drese practices, 
FMG embarked on a wayfinding project 
for Parkview Regional Medical Center, a 
not-for-profit, community-based healdi 


system serving northeast Indiana and 
northwest Ohio. A large facility, it is the 
largest employer in the region with more 
than 8,500 staff. It includes eight hospi- 
tals across northeast Indiana and prima- 
ry care physicians in Indiana and Ohio. 

FMG Design partnered w'itli otlier 
firms to design placemaking^ w^ayfinding, 
recognition, environmental graphics, and 
a new" brand identit>=^ and logo to be inte- 
grated across die core hospital, new" heart 
hospital, w^omen's and children’s hospital, 
and orthopedic hospitals. 

A challenge for this project w-as that 
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the existing campus entrance number- 
ing system had to be revised with the ad- 
dition of the new hospitals. To alleviate 
any confusion among visitors^ existing 
addressing and scripting of the campus 
facilities had to be modified. 

Grems adds that establishing a realis- 
tic budget with Parkview^ Health and the 
general contractor at die onset helped 
keep the budget intact and allowed it to 
be met in the final analysis. 

Tips and Best Practices 

Widi any wayfinding program, FMG 
recommends incorporating several tips 
and best practices for greater efficiency. 

As proponents of evidence -based de- 
sign, their first point is to ensure that 
research is conducted along with a site 
analysis and audit. 

Second (and very important) is to fo- 
cus on interdisciplinary cooperation, ex- 
ploring the boundaries among graphic, 
lighting, industrial, landscape, and ur- 
ban design to create a more inclusive 
and intuitive design. 

Also high on their list is reducing clut- 
ter and visual pollution (easels, banners, 
taped paper, etc.) for which Grems rec- 
ommends creating a “zero-tolerance” 
policy, “All public areas should be de- 
void of clutter, which hinders the way- 
finding and navigation process,” she 
says. “This allows for a positive arri\"al 
experience. Alternative means of posting 
information should be recommended.” 

The firm also advises the use of in- 
ternational symbols and landmarks to 
cater to diverse visitors and populations, 
as well as “progressive disclosure” (a 
design teclinique used in signage to im- 
prove way finding by presenting only the 
minimum information required for local 
destinations). 

(Note: On their list of “avoids" is not 
to use multiple languages on one sign, 
which wrill render the display too large 
and complex.) 

And finally, they’ recommend not adding 
more signage to a wayfinding system that 
needs to be rethought. 

“Evaluate an existing system and de- 
termine if a new system would be bet- 
ter ” says Grems, “We believe that envi- 
ronmental graphics should engage the 
viewer while communicating informa- 
tion and creating a connection betu'^een 
the person and tlieir surroundings in the 
navigation of the built environment.” ^ 
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The numbers are in concerning design ideas for identification signs. 


O ver die past year^ Tve seen an increase in 
regulations requiring commercial buildings 
to have tlieir address number (s) displayed 
in plain sight. There is an assumption tliat 
this would be a logical idea versus a regulated idea. 

It’s important to realize tliat signs are really for 
the first-time or occasional visitor. A large, singular 
establishment (think Costco or Target) can be easy 
to find just by their logo on an identification sign 
or building alone. And these are sufficiendy large 
enough to be viewed blocks away. 

But consider diat small business located at the end 
of a very, very long strip mall or tucked away in a 
complex development. For diese clients, not only is 
dieir signage key but the building or address number 
becomes an important tool as well. 



Normally we think in terms of the street number 
first, then the street name — for example, “800 8th 
Street” or “1325 Avenue of the Americas.” You’ll 
find these numerals easily identify the building, even 
w^hen the street name follows it. 

There may be some assumed information involved 
here as well. 

We know^ what street we are standing on or trave- 
ling on so keep in mind that, in some cases, a number 
may be the only required indicator (Photo 1). 

Also some establishments may not need die retail- 
level of signage as yoifll find displayed at a shopping 
mall or airport. A building that occupies a very large 
space can be identified through signage as a singu- 
lar location (Photo 2), as opposed to many different 
signs and addresses that w'ould be assigned to com- 
parable smaller subdivisions. 

How-ever there are some anomalies that are actu- 
ally quite confounding. 

For example, take buildings that have their address 
designation on die main dioroughfare, w'hile dieir en- 
trance is instead on a side street or in a central court- 
>^rd. In these cases, an address sign can be designed 
and installed to appeal to pedesti'ians (Photo 3). This 
type of set-up can prove ideal if one has to drive to a 
location, park the car in an adjacent parking lot, and 
then walk to get to die proper destination. 

am i H-aded? 

Direction is an oft-confusing part of location. Streets 
that are directionally divided based on some defined 
boundary" into tlieoretical halves — ^East and West, North 
and South — plague tlie populace w ith limited logic. 
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The good thing about using a building address 
as a sign is the relative simplicity, but that 
doesn’t mean there aren’t examples that make 
use of quite interesting designs. 
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Double Your Pleasure 



Oh surcj a person with knowledge about your destination 
can tell you that it^s “easy” to find w\xh the divider being “Cen- 
tral Avenue” or maybe a “meridian.” But what happens \vhen 
tlie division is based on a river, particularly^ one that meanders 
a bit? 

In some cases, the distance between locations is quite small 
(such as “East” and “West” in Phoenix, Arizona). So an ad- 
dress on the “East” part of die street may be confused with the 
same number just a couple of blocks that w'ay on the “West” 
part (Photo 4). 

There may be no sign solutions that can easily separate “9th 
Avenue West” from “9di Street Soudi,” but the information 
can be visibly available in both big and small designs. 

Have you ever seen that cartoon about die bar that has “Free 
Beer” painted on the w^all alongside its parking lot? But it^s 
the tiny, little disclaimer (“Next Friday!”) underneath it that^s 
hard to see. 

The large print giveth, and the small print taketh away. This 
can prove true widi identification signage as w^ell. 

A grand example of a building address that has one little 
w^ord dropped in-betw^een the digits can be seen in Photo 5. 
It^s the little w'^ord “thru” that holds the secret here. 

But if y^ou drove up to this sign, would you be able to quickly^ 
do the math and discern what it w^as trying to tell you? Is the 


With two sets of "1011” 
numbers, this solution is 
ready to take on all com- 
ers. Approaching from 
either of two directions 
may require twin build- 
ing numbers—with one design and one address— 
that both benefit the sign fabricator. 

building number you’re looking for between those two major 
building numbers or is it standing still inside a building? 

You definitely don’t want to stop the car to tlilnk about this. 
Nor do you want to circle round and round and have to use the 
boulevard to make a U-turn. 

At least “big and bold” is visible. 

Readability 

Visibility also comes in the form of contrast. Dark letters on 
a light background are great (Photo 6). Reverse it and your 
design will also serve the public well. 

As with any item that w e read, copy color versus background 
color and the font style and font size can all make for an easy- 
to-grasp mentality. 

The good thing about a building address is its relative sim- 
plicity, how^ever that doesn’t mean there aren’t examples with 
quite interesting sign designs. 

Whether it’s curved steel (Photo 7) or creatively using the 
architecture as a background (Photo 8), there is apparently a 
lot one can do with an address number as signage. 

But the struggle, Tve found, is to have some creative control 
with this. 

Often the address is a nominal tiring and not a key element 
in the package. A few^ of my favorites are simple yet distinct, 
and w^hen it comes to design, sometimes this proves to be the 
best advice. Ml 



Department of Redundancy 

Here the "sign" is a 
number. But look be- 
hind it. You'll notice the 
same number as a cut- 
vinyi window applica- 
tion, Is this a case of the 
business name being one thing and a required ad- 
dress another, even though they might just be the 
same thing? 
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The Appeal of SEG Fabric Graphics 


f you're currently able to print 
graphics onto fabric, then your shop 
fs already half-way into a career in 
the burgeoning market of sificone 
edge graphics (SEG), which after 
taking off in Europe, are becoming 
popular at tradeshow and special 
events nowadays. 

This type of dye-sublimated fabric 
graphic is finished with a thin sificone 
strip or a rectangular gasket that's 
sewn directly to the edge of the 
graphic. Then the strip is inserted into 
a special extrusion with a recessed 
groove that holds the fabric face into 
the frame. 

This look is very dean, very tight, 
and very smooth — “frameless/' if 
you will. 

At first, these SEG extrusions 
weren't very common; but over the 
past couple of years, several 
companies have started to provide 
them (single-face, double-face, 
internally illuminated)— but they all 
tend to run along the same lines. 

Although SEG products have been 
used outside, weather limits its scope 
under sun and douds. Instead you'll 
find them more at malls, airports, 
hospitals, churches, etc. 

Its key market is retail. One 
concept is to install a single-face 
frame on an interior wall— like in a 
car dealership, for example. Create 
seasonal, updated graphics or 
change the graphic with the new 
model year. The frame goes up once, 


a new graphic is sent in a simple rolled 
up tube. A program across several 
dealerships becomes a simple-to- 
replace repeat business affair. 

Meanwhile SEG graphics in a 
theater or church can be installed over 
sound-absorbing parrels. The graphic 
creates a different look and feel 


compared to the blank boredom of 
burlap over fiberglass batts. 

A word of caution: A busy image 
makes for a busy print, but in general, 
stay away from white. Not only do 
wrinkles show but so too do dust and 
dirt. Cleaning also is more complex on 
a large section of plain white fabric. 
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Successfully selling LED displays around the hot stove 


K egerreis Stoves had a problem. This family-owned 
retailer has been in the niche business of selling and 
trading stoves and fireplaces since 1982. However the 
five-by-ten-foot static sign tlie store had been using for a dec- 
ade at the entrance to their location on heavily traveled PA 
State Route 183 in Bemville, Pennsylvania was no longer pull- 
ing in enough clientele or generating much buzz. 

So back in 2014^ the owmers upgraded to a double-faced 
4-by-8-foot3 1 6mm Watchfire LED display. A year laterj not 
only has this electronic sign proven beneficial for tlie busi- 


ness, but it’s been a win-win for the sign shop involved in its 
installation as well. 

Frustrated by being unable to reach the fairly good traf- 
fic count going past their location, Kegerreis Stoves Ow^ner 
Brian Kegerreis looked around at the digital sign activity in 
the area. “LED signs looked like an interesting way to adver- 
tise,” he says. 

Kegerreis approached Horst Signs of nearby Myers town, 
Pennsylvania to replace their static sign witii an LED display 
instead. (Note: Horst Signs had provided diis static sign too.) 
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Horst Signs has been around tliirty- 
four years and today boasts a staff of 
twenty-two employees in two locations 
working on everything from small de- 
cals and truck lettering to banners, 
monuments, and channel letters. 

They have a wide range of custom- 
ers, but their ^^sweet spot” is providing 
custom signage for smaller, family-run, 
commercial clients. ^^We go more on a 
personal level with our clients,” says 
Nathan Martin, project manager at 
Horst Signs. “Instead of just selling a 
plaiiij rectangular sign, we try to incor- 
porate elements of their building, their 
property, or their offerings.” 

Anodier specialty that Horst Signs 
has found success mth over the past fif- 
teen years is digital signage and message 
center technology (serving as a partner 
with Watchfire Signs). 

So Martin and Watchfire Signs Terri- 
tory Manager Ben Barr met with Keg- 
erreis and discussed updating to a turn- 
key LED sign package. (Note: Martin 
and Barr visited the Kegerreis Stoves 
property and took photos for reference 
in coming up with a design.) 

The result is a Watchfire Sign display 
with full-color, high-definition anima- 
tion and test incorporated into the new 
pylon sign structure that stands eighteen 
feet tall and measures eleven-and-a-half 
feet wide. 

For the main LED-illuminated alu- 
minum cabinets up top via bolts, Horst 


Kegerreis Stoves’ five-byTen- 
foot static sign (left), featuring 
an enlarged photograph of a 
stove, was no longer pulling in 
enough clientele, so the 
business decided to upgrade to 
an LED display {below). Horst 
Signs, which provided the 
original static sign back 
in 2004, supplied the new 
digital display. 


Signs reused tire logo they developed 
for Kegerreis ten years ago, printed it 
onto vinyl, and applied it over the poly- 
carbonate face. 

Martin also wanted to make more of 
a statement for Kegerreis Stoves than 
just tw^o plain posts coming out of the 
ground. So Horst Signs incorporated 
a little bit of the store's architecture by 
skirting the steel pylons with aluminum 


and painting them to match the build- 
ing's exterior. The stones covering the 
bases of the pylons are not only intended 
to reinforce the quality of tlie stoves they 
sell and resell, but they are also used to 
promote longevity. 

Horst Signs used their sixty-foot 
bucket truck and eighty-five-foot crane 
to lift the sign components into place, 

Tlrey first added match plates to the 
steel pylons and mounted diem into the 
ground. They then covered the match 
plates with the stonework. 

For the Watchfire display, Horst Signs 
constructed a steel angle frame and 
bolted it between the two posts. They 
then bolted the LED signs to die steel 
frame and skirted everything afterwards 
to hide the framework. 

The store is smartly using the sign be- 
yond just text announcements. They’re 
also showing stoves with flames to sug- 
gest die warmth of their products and to 
get noticed. 

“We also post time and temperature 
readings for the community. Plus the 
sign lets us respond to changes in weadi- 
er, like pushing w^ood pellets when die 
temperature drops or displaying grills 
when spring arrives ” adds Kegerreis. 

John Kunze, director of Sign Division 
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Saks at WaTchtire Signs (and who also 
provided input on this project) , adds, 
“They take stoves in via trade-in, and 
they figured out that by showing those 
stoves on the LED display, they can sell 
them much more quickly,” says Kimze. 
“With LED signage, they can immedi- 
ately change the unit being adv^ertised 
when one has been sold/* 

Kegerreis Stoves creates and updates 
the display's content via wireless broad- 
band with Ignite OP software installed 
on a PC inside die store. They import 
content to create PowerPoint-type slides, 
preview how they^re going to look, and 
edit and schedule from diere. 

(Note: Kegerreis uses content supplied 
by vendors. The sign can host .bmp, .gif, 
.jpeg, .ico, .emf, and .wmif files. It can 
also import dynamic content using RSS 
or XML feeds.) 

Just one year after installing the 
LED display, Kegerreis Stoves has ex- 
perienced its best sales year ever. By 
restructuring their advertising budget 
(traditionally spent on static billboards 
and newspaper ads) and pulling in more 
drive- by traffic, they^^e recouped tlieir 
return-on- investment — and tiien some. 

“They were astounded by the amount 
of people w'ho stopped in and told them 
they had no idea they w^ere there,” says 
Martin. 

“Sevent>^ five percent of attendees at 
their open house last year said they^d 
learned about their business from the 
sign,” adds Kunze. 

“As the industry evolves, more people 
are realizing the value of LED signs,” 
says Martin. “ There ^s an ease in getting 
a message out there in a timely manner. 

“The upgrade to a dY^namic digital 
sign also speaks to a company tliat^s alive 
and breathing and one that someone can 
confidently do business with. It’s a way 
to connect with die passer-by and com- 
municate to them who you are and what 
you do.” 

Horst Signs has benefitted too. ’'Xlien 
people ask Kegerreis who provided them 
the sign, he refers them to Horst. 

Kunze says that full-serv'ice shops like 
Horst Signs (graphic design, installation 
support, etc.) are ideal for offering digital 
signage, “They know how^ to dig a footing 
and how to pour concrete,” he says. “And 
tliey also understand the value of a digital 
sign and going out and promodng that to 
potential customers.” EH 


56 Sign Builder Illustrated // March 2016 


signshop.com 









irii 






rsE»y laPmii Kiagitett: 


Pad 


JKh^ 


o 

lj^wtUi[ip«n 


app for that. 


There's an 


tO:5l2 






■ 

■ 

■r 



T* --.^ 






4 > 



*■ w - 

> 

'4 

1' ■ 


Md 'HH 


WRAP OF 


Designing wrapi 


Itke a siip&rhera 




n. li-1 Wi.i 11 h:tH 
MAiifi^Hua ivIj ika mw 

..^JTr •‘Lvii Hfiah H' ” N 
i liKHVl Vwn« Lta* laii" k w. 
''A.I niMrl lUlliVL^ai^n^va BP# 

A» '■ ml I OfBTbd ■c[ 4 wna# ita 

TM*r ■*nMBr bm*.! 

P443 IV^r b BUHlMBi llbilb^ 
BMipAfi 111 bJMbI rfWPil 

ak D Hi ihd 

4 ■rt4i"i »*»■ ' "■« v^*r h* 

I Bij.Tc^qTb H'l' mnal 

«i NriAM.h'tri lilifMWi 

L^-iB l<-<b J PWakB* 


■ Dcu^^ilrjbQifCBZ 
ibi bBaJ^ f Aii^ ‘•■■i‘^blPl -41 WfcJ^ 
^ Bidi ^ D ■ I tak-od fjsMdln^ 
^ ■A kMV r'Wtof^i^ 

lp% r« Il-v *!>.. 


EH rv «4 h rim ] ntf 

! h 

Aiaii Ikwil^V rfUMJbT. 'ni< tin 

am BB i^iMiJ rW 

'• L-V| Ch(afi“# 

|n ■ iJviHXE Erdm'p-.li 
IHi I iwiPMriM^ 

't^gt "ik ii0tV^ Tirntr 
Ori fMMi^ i|r i^ ^ 4 
.1 ^ -b.44^w rfy-p!^ 

.M4rp^ b Vn a # 


H%i>^i mj.[^ yif<u . d^4i 
v^Tk n—rfriK Mn! Mm 1->J 
I -» «* iMii 'I i> »A»n 
‘onbfeB'ih M* m VGVi i u^1 
rf I mu n I u -i^' h^ in<i«a 

umf nL-«-J ^ lip<«.K. 



Introducing the new Sign Builder Illustrated app 
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•Full access to all previous/archived editions of monthly magazine 
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•Download and save individual pages to enjoy offline or on the go 
•Social media integration to easily share news 
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Johnathan Warren, ISA Elite Member 


Reaching Out to a Younger Generation 



W elcome w The first imtallnimt of our series 
on mmibets of the Imernational Sign Asso- 
ciation Y and Northeast States Sigti Associ- 
ation Y inm-tgitral Elite programs. These programs bring 
together the brightest young talent in our industry and^ 
rhwugh tradeshoios and net^'orking^ aim to help them 
dive deeper into the industry and progress their careers. 

“Most people I talk to in the industry tell you 
that you^re either born into the sign industry or 
you fall into it by accident, and I definitely did 
the latter,” says Jolinathan Warren, marketing 
manager at Keyedin Manufacturing since 2012. 

Warren may not have sought out a job in the 
sign industry, but he’s happy he landed here. 
“It^s so encouraging to be surrounded by people 
who genuinely like the work that Lliey do,” says 
Warren. “There ^s a good chance that if you’re in 
the sign industry, you’re going to stay for life.” 
At Keyedin, Warren is the one-stop shop for the 
marketing of tlie company’s sign softvt^are solution. 
He is also responsible for Keyedin ’s relationships 
with sign associations. 

W’arren believes these associations really offer a 
myriad of oppormnities to those new' to the indus- 
try “The best thing they can do is volunteer at 
an association/’ he says. “Most would welcome 
eager help, and it’s a great opportunity to get you 
personal exposure and grow' professionally but 


also to begin to make some connections.” 

Wdiile signage offers many opportunities to 
young people^ W’arren understands w'hy it could 
also turn them away, “One of the biggest prob- 
lems in the sign industry is the aging w^ork- 
force and die difficulty in attracting and retain- 
ing younger skilled or Trained talent,” he says. 
“That’s because 1 think the sign industry has this 
stereotype of being * stuck in dieir ways.’” 

Wliile the industry still has a wa^'s to go in folly 
embracing the digital and connected world w'e live 
in, W’arren points out that it’s already home to nu- 
merous technological advances such as digital sig- 
nage, digital printing, etc, “For younger people, the 
sign industry might seem dated or not flashy,” he 
says. “But the trutli is, there’s some of tlie coolest, 
cutting-edge technologies going on.” 

In order to combat negative perceptions and at- 
tract younger talent, W’arren believes tlie industry 
needs to better market itself. Initiativ'es like Sign 
Manufacturing Day help to demonstrate to the next 
generation wiiat the industry' offers, butW’arren be- 
lieves we can go even further by inciting more stu- 
dents to tradeshows and otiier industry events. 

W^arren hopes to remain a vital part of this in- 
dustry to help welcome the next generation, “I 
would love to continue to be able to attend as 
many events as I can and get out tliere and talk 
to people,” he says. Mi 


An Elite 
member looks 
ahead to the 
future of our 
industry. 
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